
and we were able to learn more 
about our guestôs needs than 
ever before.  

BHD:  What do you find are the 
most useful aspects of Retail 
Pro? 

Rachel:  The Pre -Sets, or touch 
buttons were the best feature for 
us.  Our cashiers find the touch 
system to be very user - friendly, 
and easy and intuitive to learn.   

BHD:  What made you decide to 
go with Big Hairy Dog as your 
service provider?  

Rachel:  I met Pam Elliot at the 
2006 Atlanta show.  The BHD 
booth was located next to the 
online store booth, making it 
easy to see how the online store 
would integrate with Retail Pro.   

When speaking with Pam, I was 
impressed with her knowledge, 
professionalism and follow -up, 
and found BHD to be a smart 
and innovative company.  

 

Rachel has been with Sun ón Fun 

for 3 years.  The unique oppor-

tunities she has had there make 

her job hardly comparable to 

any other.  Sheôs had the experi-

ence of flying in a Stearman, 

which she reminded us ñis an 

open cockpit, folks!ò She has 

flown in 3D, and at treetop level 

in a huge B17.   

She stated ñI came to Sun ón Fun 

knowing nothing about aviation, 

but have grown to love it and 

love learning about it more each 

day.  Life is good.ò 

BHD looks forward to a long & 

happy relationship with Rachel 

and Sun ón Fun. 

Sun ón Fun is an amazing or-

ganization located in Lakeland, 

Florida, that offers the ultimate 

in aviation education, restora-

tion projects, a museum of 

aviation history, retail shops, 

and so much more.  

The programs offered to chil-

dren are not only educational, 

but also a whole lot of fun, and 

include aviation camps, space 

camps and most recently, a 

residential camp where kids 

learn about aviation on a level 

offered nowhere else.  Itôs a 

unique and valuable experience 

for the campers to sit in a flight 

simulator and experience first 

hand the feeling of flying an 

aircraft.  The museum offers a 

hands -on opportunity to learn 

about the principles of aerody-

namics.  

Sun ón Fun also hosts thou-

sands of Boy and Girl Scouts as 

they earn badges for weather, 

aviation and astronomy.   

Each April, Sun ón Fun holds itôs 

annual óFly -In Eventô, a con-

vention where sport enthusiasts 

in all areas of aviation can 

come together to share news 

and experiences.   

Rachel Ottinger manages and 

purchases for Sun ôn Funôs main 

gift shop, and the gift shop for 

the Florida Air Museum.  We 

recently spoke with her about 

the use of Retail Pro in their 

physical & online stores.  

BHD:  How long have you been 
using Retail Pro?   

Rachel:  We began training in 
Jan. 07, and started using the 
system mid -March, 07.  

BHD:  What POS software did 
you use before Retail Pro?  

Rachel:  We used Synchronics 
Counterpoint.  

BHD:   Why did you choose 
Retail Pro?  

Rachel:  As Sun ón Fun grew 
and changed,  our POS system 
needed changes, too.  What 
became important was en-
hanced reporting capabilities 
and a more user - friendly inter-
face.  We were very impressed 
with Retail Proôs ability to do 
remote polling, itôs customer 
service regarding integration, 
and integration of the on - line 
store.  Retail Pro was an overall 
better fit, and seamlessly inte-
grated all the options we 
needed.  

BHD:   How many people do 
you have using the system at 
one time?  

Rachel:   During our annual óFly
-Inô Convention, we have 72 
people using the system at 
once, some remotely.  In our 
day - to -day business, we oper-
ate with five registers open.  

BHD:  How has Retail Pro af-
fected your inventory control 
and POS operations?  

Rachel:  The system has taken 
our Retail Operations to the 
next level.  In addition to the 
gift shop sales, we were able to 
put our guest and camping 
registration on Retail Pro.  For 
the first time, all sales were 
consolidated into one system, 
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BHD will be par-

ticipating in 3 

Tradeshows in 

August: Salt 

Lake City, Se-

attle & Las Ve-

gas.  

You can save 

$100 @ hour 

in support 
costs by at-

tending FREE 

Webinars.  

U p c o m i n g   

W e b i n a r s  

4  



Safetyville USA is a safety 

learning program for children, 

and the largest affiliate of the 

National Safety Council in the 

Western U.S.  

With a one - third scaled city 

built in the perspective of 

school children, it is a popular 

field trip destination for many 

Sacramento youngsters.  

BHD sponsors Safetyville USA, 

with all proceeds benefiting 

childrenôs safety education.  

In the upcoming newsletters, 

weôd like to share some of the 

childrenôs thank you letters 

and pictures.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

trip to  Disneyland to see 

Chip and Dale.  At 3 years 

old, Elaine is off to San Diego 

Zoo and Sea World.  

We hope they both enjoy 

their vacations, as much as 

weôve enjoyed making their 

wishes come true.  

 

The final tally is in.  When all 

funds were counted,  Big Hairy 

Dog presented the Make -A-Wish 

Foundation with a check for:  

$ 1 2 , 3 9 1 . 5 8  
 
GOAL EXCEEDED by 129.32%  

We are so thrilled to be able to 

grant the wishes of our wish 

children, Daniel and Elaine.  5 -

year old Daniel will be making a 
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M A K E - A - W I S H  F I N A L  T A L L Y  

The summer heat can take 

a toll on your computer.  In  

some locations, August can 

be the hottest month of the 

year, and itôs important to 

remember that your com-

puterôs CPU needs to re-

main at a temperature sig-

nificantly cooler than the 

outside air, in order to run 

at optimum performance.  

Gabriel Torres, Editor - In -

Chief of the website:  

HardwareSecrets.com 

writes that most CPUs can 

run up to temperatures 

from 65 o C to 75 o C  (149 oF 

to 167 oF).  A computer left 

in direct sunlight, even 

filtered through a window,  

could reach temperatures 

exceeding that range.  

For optimal performance, 

computers should maintain 

a cool - to -normal room tem-

perature.  For more infor-

mation on maximum CPU 

temperature and how to 

avoid your computerôs 

overheating, visit:  

hardwaresecrets.com/

article/143 {and 142}  

(Big Hairy Dog is in no way 

affiliated with HardwareSe-

crets.com.)  

With natural disasters such 

as fires and floods occurring 

in so many places around 

the world, remember to 

back up your companyôs 

data at regular intervals.  

Consistent backups are vital 

to your companyôs security. 

Tut writes:  ñDear Big Hairy Dog, 

 

Thank you for sponsoring our field trip to 

Safetyville.  I learned to stop drop and roll 

when my close are in fire.  stop look listen is 

the safe way to cross a street.  

Stranger danger shout No calling 911.  If you 

see a dog go tell a adult.  If a dog is near you 

and you had to stand like a tree.  

                      Sincerely,    Tutò 


